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Q2 2026 Foundational Benchmark — based on publicly documented sources, transparent test methodology, and clearly
labeled simulated or demonstration datasets. This edition does not represent independently verified survey results,
customer performance data, or measured market samples.

Executive Summary
This benchmark analyzes the structural presence of lead-capture and response mechanisms on local business

websites: contact forms, live chat, booking, automated confirmations, and after-hours coverage.

The Q2 2026 foundational edition uses a demonstration dataset to establish benchmark categories and

definitions. It does not claim to represent a statistically sampled population of local businesses.

Response-time categories are defined precisely so that future verified measurement (for example, from

opted-in NexusOX customers) can be reported on a like-for-like basis.

Key Findings
• In the modeled dataset, a contact form is the most commonly present lead-capture mechanism, while live

chat and after-hours coverage are the least common.

• Roughly a third of modeled response times fall same-day but outside the first hour, the single largest

response band, ahead of both immediate and next-day responses.

• Documented lead-routing (a defined internal path for a new lead) is present in a minority of the modeled

sample, suggesting response-speed gaps are as much a process issue as a technology issue.

Charts and Tables
Category Score Bar Dataset

Contact form present 71 ■■■■■■■■■■■■■■■■■■■■■■■■Modeled estimate

Mobile-usable contact flow 58 ■■■■■■■■■■■■■■■■■■■■ Modeled estimate

Live chat available 22 ■■■■■■■ Modeled estimate

Online booking available 34 ■■■■■■■■■■■ Modeled estimate

Automated confirmation sent 40 ■■■■■■■■■■■■■■ Modeled estimate

After-hours coverage present 19 ■■■■■■ Modeled estimate

Lead-routing process documented27 ■■■■■■■■■ Modeled estimate
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Response band Definition Share (modeled)

Immediate Automated acknowledgment sent instantly on submission 24%

Under 5 minutes Human or automated qualified response within 5 minutes 11%

5-30 minutes Response arrives within the half-hour window 18%

30-60 minutes Response arrives within the hour 14%

1-24 hours Response arrives same business day or next morning 21%

More than 24 hours Response arrives after one full business day 9%

No verified response No response confirmed within the observation window 3%
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Methodology
Availability of contact forms
Recorded as present if a working contact form is reachable within two clicks from the homepage.

Mobile usability
Recorded as usable if the contact flow renders and submits correctly on a standard mobile viewport without

horizontal scrolling or broken fields.

Response options / live chat / booking
Recorded present or absent based on visible, functioning widgets or linked scheduling tools on public pages.

Automated confirmation
Recorded as present if a test submission (in the verified-data phase) or disclosed behavior confirms an

automatic acknowledgment.

Response-time bands
Defined using the seven fixed bands listed in this report (Immediate through No verified response) so future

measured waves are directly comparable.

After-hours and lead-routing readiness
Recorded from published hours, after-hours messaging, and any documented internal routing process

disclosed by the business.

Recommended Actions
1. Publish a working, mobile-usable contact form within two clicks of the homepage if one is not already

present.

2. Add an automated confirmation message to any lead-capture channel that lacks one — it is one of the

lowest-cost readiness gaps to close.

3. Document a simple lead-routing rule (who receives a new lead, and by when) even before adding new

capture channels.

Definitions
Lead-routing readiness — Whether a business has a documented internal process for assigning a new

inbound lead to a specific person or queue.

After-hours readiness — Whether a business provides any mechanism (messaging, chat, form, voicemail

script) for capturing a lead outside stated business hours.

Limitations
• This edition's category and band figures are modeled demonstration data, not a measured sample of live

businesses.

• Presence of a mechanism (for example, a contact form) does not confirm response quality or accuracy,

only structural availability.
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• Response speed is reported as a structural benchmark only; this report does not claim that faster response

guarantees higher conversion or revenue.

Data Labeling
NexusOX Research distinguishes six categories of information in every report: Public-source data, NexusOX

product-test data, User-submitted data, Modeled estimate, Demonstration data, Verified measured result. This

Q2 2026 foundational edition uses modeled and demonstration data only, labeled on every chart and table

above, and contains no independently verified survey results, customer performance data, or measured market

samples.
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